
 
 

 

 

 

 

7th August 2026 

Dear Shareholders,   

The music industry in India continues to witness robust growth, driven by increasing smartphone 

penetration, expanding streaming adoption and consumers' growing preference for on-demand, 

language-first content. As music increasingly becomes an integral part of the digital entertainment 

ecosystem, it is also creating new opportunities for content discovery, audience engagement and long-

term monetization. 

Vide this week's letter, we are pleased to share an update on your Company’s music business - Zee Music 

Company, which continues to strengthen its presence in this rapidly evolving media landscape. Today, 

Zee Music Company commands a cumulative subscriber base of ~177 million, making it the second most-

viewed Indian music label on YouTube, with a rich catalogue of over 20,000 tracks across 22 Indian 

languages. 

Zee Music Company has continued to deliver strong consumer engagement through a diverse portfolio of 

film soundtracks and independent music. As part of its continued focus on expanding its footprint across 

language markets, Zee Music Company has strengthened its presence by offering compelling music 

content. Tracks such as Tu Hi Disda, Aawas, Tabaahi and Madhosh have garnered widespread popularity 

across YouTube, Spotify and other streaming platforms, while consistently featuring on leading music 

charts.  

Your Company also remains committed to nurturing India's independent music ecosystem by partnering 

with established artists, while simultaneously providing a platform for emerging talent. This balanced 



                                                                                                                                                                                                    

 

 

 

approach is enabling Zee Music Company to diversify its catalogue, expand audience reach and strengthen 

consumer engagement beyond traditional film music. 

Zee Music Company has further strengthened its pipeline by securing music rights for several marquee 

upcoming productions across Indian cinema. These include highly anticipated films such as Toxic, I’M 

Game, Mega 158, NBK 111, VenkyAnil5, Kanaka Durga, Slumdog: 33 Temple Road, Batwara, Vvan and 

Haiwaan. The strategic acquisitions further reinforce Zee Music Company's presence across multiple 

languages and genres while creating a robust pipeline of future releases. 

In today's Attention Economy, music continues to play an increasingly important role in driving consumer 

discovery, engagement and digital consumption. Leveraging a diversified catalogue across films, 

independent music and regional languages, Zee Music Company continues to strengthen its ability to 

connect with audiences across platforms while creating long-term monetization opportunities through 

streaming, social media and creator ecosystems. 

As consumer preferences continue to evolve, the above-mentioned efforts will further enhance Zee Music 

Company's contribution towards your Company's diversified digital entertainment ecosystem. We thank 

you for your continued trust and support. 

 

Yours truly, 

Zee Entertainment Enterprises Ltd. 


